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Name Dr. R. Padmaja
Designation Assistant Professor in Krishna University.
Academic Profile M.B.A (Nagarjuna University)

Ph.D (Andhra University)

P.G. Dip. in Personnel Management and
Industrial Relations (Andhra University)
P.G. Dip. in Financial Management
(Annamalai University)

Dip. in Systems Management (Aptech)
Dip. in International Business

Teaching profile Assistant Professor, Krishna University (Oct
2009 onwards)

Total teaching experience at P.G. level -19
years
Areas of teaching: Marketing, HR and Finance

Administrative Experience Worked as Principal for Visakha Institute for
Professional Studies, Visakhapatnam)
Worked as HOD for M.B.A. Course in
Visakha Institute for Professional Studies,
Visakhapatnam.
Member, Board of Studies, Department of
Business Management, Krishna University,
Machilipatnam.
Worked as Officer-in-charge, Examinations,
Krishna University, Machilipatnam.
Working as Coordinator, CDC Section,
Krishna University.

Research Profile Awarded Ph.D in May, 2006.
Books -2, Chapters in Edited books-13
Research publications & Articles published
in Regional, National & International
Journals-35

Research Guidance Ph.D. Degree awarded-1, Ph.D. degree
submitted-2

Guiding M.B.A students while doing their
projects since 1998.




Seminars organized 04

Seminars Attended (National & 36
International)

Papers Presented in Seminars 30
Orientation/Refresher Courses/Faculty 09

Development programs attended
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1.

2.
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R. Padmaja, Marketing of Newspapers, Kanishka Publishers, New Delhi in 2008, (ISBN-
978-81-8457-035 -9).

R. Padmaja, Madhu Padala, K. Ratna Manikyam , Advertising and Media Planning, 2017,
Himalaya publishers, (ISBN No. 978-93-5273-394-1)

Chapters in Books

l.

D.V.R. Murthy, R. Padmaja, ‘Media Research’, Kanishka Publishers, New Delhi in 2008.
Kanishka Publishers, New Delhi, (ISBN- 978-81-8457-089-2), Pp: 138-188.

R. Padmaja, ‘English for Business Management in present scenario’, English for specific
purposes, (ISBN-81-7851-092-8), Pp: 77-82.

. R. Padmaja, ‘Management Education in India — Challenges and Opportunities’,

Management Education in India — Challenges and Opportunities, October, 2011, (ISBN-
978-81-920425-1-0), Pp: 163-165.

. R. Padmaja, ‘Green Marketing in India-Challenges and Opportunities’, Emerging Trends

in Marketing, (ISBN-978-81-921579-2-4), Pp: 1-7.

R. Padmaja, ‘Customer Satisfaction Towards Life Insurance Policies’, Management
Practices in Global Perspectives, Paramount Publishing House, (ISBN-978-81-921579-0-
0), Vol: 01, 2012., Pp: 163-165.

R. Padmaja, ‘A Study on Stress among College going students with special reference to
Visakhapatnam City’, Enhancing Competitive Advantage through Strategic HRM, , (ISBN-
978-81-923134-1-2), Vol: 01, 2012.

R.Padmaja, ‘Service Quality maintenance and students perception about service quality
maintenance in Higher educational institutions-A case study in Machilipatnam town, Krishna
District, Andhra Pradesh’, Strategic Quality Management-Issues and Perspectives, 2013, Pp: 126-
131,( ISBN-978-93-5097-601-2)







